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Challenging Corporate Power

Coca-Cola, Water, Workers & Us
Objective: Catalyze a Massachusetts-wide Multi-issue Network on Coca-Cola
Measures: 

· Organize a future strategic planning meeting on Coca – Cola

· Identify a number of activity/issue-area hubs, e.g.

· Campus divestiture

· Public health/nutritional campaigns

· International solidarity
· Anti-privatisation measures

· Anti bottled water campaigns

· Establishing an e-mail list

· Identifying key contact people

· Supporting Chinatown community event on Coca-Cola (April 13, 2005)

Workshop Format:

Presentations, Discussions, Planning

Agenda

I. Issues Presentations (15 minutes)
· Coke’s Other Face

· Corporate Profile

· Water

· Workers

· Nutrition

· Corporate Power

· Campaigns Targeting Coke

· School District Activism

· IRC, StopKillerCoke.org, Polaris Institute

· Strategies to Challenge Corporate Power

· Campaigns & Networks

· Corporate “Reform” (How to change their behavior)

· End Game Scenarios

· What would a MA-network look like?

II. Discussions, Open-ended (15 minutes)

III. Planning 

1. Brainstorm:  
Identifying Local and Statewide Campaigning Opportunities  (10 minutes)
(e.g. My town/school has a sister-city/school relationship with a Colombian town/school;

Students of my campus and another campus want to boycott Coke; Coke is sponsoring an event on my campus)

2. Brainstorm: 
Strategies and Tactics to Challenge Coca-cola (10 minutes)
(e.g. Rescinding Coke vending machine contracts for schools; Getting one’s faith-based community to divest from Coke; Leafletting at a Coke-sponsored event; Stickering and button campaigns)
3. Brainstorm: 
What would a New England-wide network look like? (5 minutes)
(e.g. quarterly meetings, listserv discussions, joint actions, annual combined activity, New England delegation to Coke’s annual meeting, coordination with Global South)

4. Planning April 13 event in Boston’s Chinatown (10 minutes)
· Description of plans to date

· Discussion: what should we change?

· Generating turnout

5. Organizing a Region-wide Stategic Planning Session (10 minutes)
· Who?

· When

· Where?

· What? (Objective)

_________________________
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